
about 
sponsor

Flying Elephant Designs is a Mumbai based 
Graphic Design Studio, specialising in Brand 
Strategy & Communication.
Their services span across media including 
Digital, Print and Video.

We believe, we grow 
when your brand grows!!



Our work displayed on New York’s 
Times Square Building
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about 
client

project 1 
brief

‘Just for you’ is an upcoming skin and body care 
product brand.
Blend of science and nature 
Made with locally sourced natural ingredients.
Manufacturing, formulation and procurement is 
done by inhouse experts. 

To create a packaging design for 
the brand’s Strawberry Range.-

-
-



objectives challenges

To create a presence for the brand with a 

focussing on the product range of Strawberry 
Glaze.
It needs to stand out amongst the competitors, 
to amplify intended message of the brand, and 
allow seamless extension of the brand through 

The global skincare product market is a highly 
competitive market. Just for you is an new 
brand, so the challenge is to make the audience 
pick something up from the shelf solely on the 
basis of first impression.
Working with the current logo and creating a 
sensible and appealing packaging design was 
the real challenge



packaging trends

Color Mists : solid white packaging
gets a lively boost from a spray of
misted color pops.

Y2K Aesthetics: characterized by 
pale blues, purple, silvers, white and 
pale neons and the generous use of 
geometric shapes.

Typographic: play with typography, 
white space and playful colors.

Gentleness: trend of using light, 
comforting colors and minimal 
elements to create an airy feeling



competitor study

Sans Serif

Pictorial Graphics blended with 
realistic illustrations

Bright pictures makes it OTC Friendly

Big Bold text makes design looks 
cluttered

Softovac

TYPOGRAPHY

GRAPHIC STYLE

OUTLOOK

LAYOUT

COLOUR PALETTE

PRODUCT WIREFRAME

Softovac  - Bowel  Regulator Aptivate  - Appetite Stimuliser Be One  - Health 
Supplements

Serif

Outdated Photographic Visuals 

OTC Friendly due to colour palette 
and use of pictures

Improper placement of text and 
pictures

A
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Sans Serif

Flat Vector Graphics

Bright colours yet clinical 
look

Too much text makes 
it look cluttered, No 
Breathing space

BE ONE
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product
features

Use of real strawberry extracts Use of Hyaluronic acid Inhouse manufacturing Product range

Body wash
Body yogurt
Body scrub
Body lotion



SWOT analysis
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- Raw natural ingredients mixed 
with chemicals that are proven to 
be beneficial for skin
- Inhouse manufactured ingredients

- Driving demand for more 
advanced products in this in 
industry
- TG prioritizing meaning over 
materialism and using products 
that has best of both worlds

- Common name
- Rapid rise of local as well as
global competition
- A range of new beauty concepts is 
also challenging

- Existing brands selling skincare 
products
- Increase the competition
- TG not brand loyal.



brand 
personality 
spectrum Simple

Fun
Approachable
Necessity
Grey
Professional
Modern
Sporty 
Conservative
Functional
Masculine
Expensive

Intricate
Serious
Authorative
Luxury
Colourful
Casual
Classic
Elegant
Extravagant
Emotional
Feminine
Economical



brand 
positioning

Inclusive

Exclusive

Luxury

Accessibility

Wide                                                Niche 
Ranging                                                          

Traditional                                          Innovative                                                   



target audience 
study

DEMOGRAPHICS

Age Group :  16- 45 YO, Majorly females 
Location : Urban/ Metro cities 
Economic Status : Most commonly found in middle class and 
upper middle class

PSYCHOANALYSIS

People who believe and accept that basic skincare and even 
make-up is a daily routine to keep the skin healthy and flawless
Those who are beauty conscious and who choose their beauty 
products, according to their personal values.
Those who have become conscious of the need to look groomed 
in order to evolve personal hygiene and boost self-confidence



The Golden 
Circle



Design Proposal

Mindmap

Beauty conscious         Nourishment             Self love             Independent              

Essential               Innovative              Confident           Beautiful            Dreamy                         

Pamper            Young               Gentle                  Empathy               Positivity                

Good chemicals               Fragrance              Refreshing             Clean               
Compassion              Raw            Science            Edgy              Enriching               

Love      Nutrients           Playful           Care        Flavourful   Sweet



   Positive   |   Nourishment   |    Care

Refreshing



Playful

   Dynamic   |   Lively  |    Excitement



   Bold   |   Independent  |   Passionate

Confident



Inspiration Board
Balance between whites 

and color

Abstract shapes and 
illustrations

Ingredient based 
illustrations

Pastel colors

Geometric illustrations 
to depict a story

Illustrations with 
textures



Color Palette

#ee2639

#fdf2f2

#65a155

#f74a5e

#8aba4e

#f7a9ab

Typeface

Bebas Neue Pro
Aa Bb Cc Dd Ee Ff Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz

0 1 2 3 4 5 6 7 8 9 

Features: San-serif
Clean
Elegant Shapes
Straightforward
Simple
Condensed 
Mature

Sweet   |    Fresh    |    Feminine   |   Gentleness   |   Care



Concept 1

From farm to shelf
 
Portraying the process right from picking of 
fruits from farm till producing the body care 
products with help of essential chemicals to 
get the best results.







Concept 2 : Option 1

Exploring the abstract world

Ingredient based illustrations with 
abstract forms combining elements of 
nature with textures

Option 1





Concept 2 : Option 2

Exploring the abstract world

Illustrations having more vibrant and 
playful organic shapes to create a sense 
of drama and excitement





Concept 3 : Option 1

Blend of Science and Nature

Portraying this concept through 
ingredient specific geometric 
illustrations. 
Here each element is confined  to 
squares to make a pattern.





Concept 3 : Option 2

Blend of Science and Nature

Portraying this concept through 
ingrdient and geometric 
illustrations of ingredients used in 
making the product.



Concept approved

Holographic foil printing will be 
used to highlight the essential oils 
and chemical ingredients used for 
the formulation of products along 
with natural strawberry extract



all product labels 

body scrub



body lotion



body yogurt



body wash 1



body wash 2



complete range 










